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A Brief Introduction for Service design

DATA-DRIVEN EXPERIENCE DESIGN





고객의 행동 ONSTAGE BACKSTAGE SUPPORT
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POINT & LINE

PRODUCT & SERVICE

고객의 경험을

체계적으로 디자인

유용하고
(USEFUL)

쓸만한
(USABLE)

의미있는
(MEANINGFUL)



What is Service Design?

A BRIEF INTRODUCTION FOR SERVICE DESIGN

서비스디자인(Service design) 소개

What is Service Design?

Source: UX Planet

The total design spectrum. Service design, Customer experien

ce design, User Experience design and User Interface design





SERVICE INSIGHT 

IN MARKETING PERSPACTIVE
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SERVICE INSIGHT 

IN DATA-DRIVEN PERSPACTIVE

CASE #1
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PHYSICAL EVIDENCE(CONFIRMATION)

석촌호수
Metaphor

(ESG: Re-purifying)

Right-Brain Marketing

(Quantification)

Collaboration

(Offensive role)

Convenience

(Location)

Confidence & Direction



SERVICE INSIGHT 

IN DATA-DRIVEN PERSPACTIVE

CASE #1

사용자경험
AS MODEL

사용자경험
AS METRIC

사용자경험
AS MENTOR

참여경험(Records)

공유

트라이애슬론
경기경험 모델링

데이터기반 경험 (M
3
)전략

사용자경험의
새로운 인사이트

ESG
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MARKETING

BRAND DESIGN

& COMMUNICATION

ESG SERVICE 

EXPERIENCE DESIGN

2022 LOTTE Oe RACE

ESG Biathlon

BRAND DESIGN

& COMMUNICATION

DX

ESG SERVICE 

EXPERIENCE DESIGN

ESG

CARBON CREDIT
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E-PRIX 2022. SEOUL

VIABILITY

MICE STRATEGY

GENERATIVE

VISUAL DESIGN STRATEGY

Chief. Strategic Planning Specialist
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ESG DIGITAL PLATFORM DESIGN

지속가능성을 위한 디지털 플랫폼
MICE

SPONSORSHIP

DIGITALIZATION
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SERVICE INSIGHT 

IN DATA-DRIVEN PERSPACTIVE
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RACINGKARTS

레이싱카트모델링



오프라인
서비스

온라인
서비스

새로운
경험전달

RACINGKARTS

레이싱카트모델링

CARBON-NEUTRAL

탄소중립
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VIABILITY

EXPERIENCE

INNOVATION

EXPERIENCE DESIGN STRATEGY

LARGE-SCALE DIGITAL MARKETING

Metaverse Design

Brand Management

Experience Shop Design

Visual Communication Design

WTC. COEX. SEOUL

E-PRIX 2022. SEOUL

METAVERSE DESIGN

BRAND DESIGN

& MANAGEMENT

LARGE-SCALE

COMMUNICATION DESIGN

SERVICE EXPERIENCE
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DATA-DRIVEN EXPERIENCE DESIGN

#Culture&Tech Collaboration

컬처앤테크놀로지 콜라보레이션



Generative Column Design, created with digital manufacturing, by Michael Hansmeyer (2010)

“thinking about designing not the object 

but a possibility to generate objects” 

“데이터는 확신 그 자체가 아닌

또다른경험을 생성하는 가능성을 생성하게 한다"
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