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1ST
K-ENTERTAINMENT

TECHNOLOGY SUMMIT

( OCTOBER 20, 2023 / LA WAVVE AMERICAS CONFERENCE ROOM >

4:00 - 7:00 p.m.(PST) /7:00 - 10:00 p.m. (EST) / 8:00 - 11:00 a.m. (KST, 21)

://www.youtube.com/watch?v=akzkOBLOBBw&t=10357s
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Finding K-content success factors
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Extension of K-pop to older artists and fans
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Finding K-content success factors

2510| 2FEITH=(The Ohio State University)

oA m
wl Ho <
<l 50 o

wp wi 7
o“__.= A_ ;__

SYHoE BCh &0 0= #e M
t

CUNETI
<+ ~ ~
ar n - 4 = —
(] o ]
N Eoao T
ol 0% mJ
uh ol 4o + v
gl N ol
o |ﬂ.u4 joll ._Eﬂ wH
B e\ z B om W
...%._’Q- mnu\ =~ _._._._ © m.__m m__._ w
C i hic O_ xt. - _|_._ =)
o5 ¢ Mo - 0
0 £ =, o Wl go i
= O .m ] P ol
evil w O =
3 53 - S Hu =)
o8 52 Hox = o
gl of whH =
T Ll o
E il
o S o0 Ho =
ol M 1
A 0
I <
) =
Wy mﬂ = ol
2 & L
s < >3
T m_.__w W oH
3% o < E
o T = O
Jp = M S
<+ S i H
Mg 2o o
N o~ @
H S B N 2
T %0 K £3 <+ 2
B R L r ™
= i3 Al -
o m v 3 N =
W 1k O s =
B0 o e o}
I 7 o
. N o= 1
=) O 4r
X =3
o o X
— Bl Bl oju
o o o
[l 70
hVs ||.AI _“_E .
v 5 o o
K %0 of Z
W R |
I il )
me K-
E < i} _H_
o =1 H__ [}
H S o N

https://directmedialab.com/uriyi-miraeneun-tekeunolrojiwa-kontenceuyi-gongjone-issda/

wS=2] AlZtolLt,

s


https://directmedialab.com/uriyi-miraeneun-tekeunolrojiwa-kontenceuyi-gongjone-issda/

2EX|s 50|E.. Ct 2F ZLILC}: Text to Video




Mo|Ltg A

2022F MGPTE Li=2HHA HMHAE

ot o

@Cfi Media Lab

olEf H3 M2 ojC|of & HAA

O|Atz]=

AIRO|C|o{E|3 At

LEMH, QEAIOM FEALICL LEAIS] &2}

YETHO| BIAE A% O 4 U SO Uoh IS HRACHD #3
0|3 2= Lot
GTME| HEfo

2 E{/ota AR L.

dBEAl 20| SOtERE 2EAI(OpenAl2 SF

Oh(Sam Altman)O| Z|AFO| A Z27{ ST}

MIEZAATO| EAFE F1 Qe @EAI= X 20158 AEE BEE

AEFEYO[LE HFE| 7[2Ho] X[Hjst= HEQTS, HETS I[Ar X2

M QEDH Eeato] MUK YE BAT(Elon Musk) S0| 25 OISCH ClolZno|M2
5t ol AHo| AKX ==

fI EﬂJOIfLOI Ekoz(?;lamAltfman' the M QETIO| MZS AMNE BABCD Sci|s S0 8L YA EHES oF

ather of Al is kicked out of OpenAl. AIF YEBIE CHA| H2]T O3 T BHCHD HESE S OF3| SHAHCH

disagreement with the
commercialization of OpenAl)

2023H 118 19Y

%ﬂﬂh 3z|oflo|E] o] 20|

Q Sam Altman &

i loved my time at openai. it was transformative for me personally, and

hopefully the world a little bit. most of all i loved working with such
talented people.

will have more to say about what’s next later.
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PBL Team Activity
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